
Try It Out! (page 84)

Answers will vary.

PRACTICE 4: Editing Paragraphs for 
Unity (page 85)

Paragraph 1:  Teenagers have a surprising amount of 

money to spend, so advertisers research 

teenage fads and fashions.

Paragraph 2:  Some people believe that cookies will 

damage their computers, but this is not 

true.

PRACTICE 5: Editing Paragraphs for 
Coherence (page 86)

Paragraph 1

Move: In 2007, the iPhone achieved great success, 

especially because of the variety of apps that were 

available for it.

To follow: One year later, in 2003, BlackBerry 

further developed smart phone technology.

Paragraph 2

Move: Like a friend, he asks how you are and listens 

attentively as you tell him about your life.

To follow: The first type of salesperson is the one 

who pretends to be your best friend.

PRACTICE 6: Identifying Consistent 
Use of Nouns and Pronouns (page 88)

 Part-time jobs are beneficial for students in a 

number of ways. First, of course, they provide 

much needed income. They make it possible 

for students not only to pay their bills but also 

to have extra spending money for clothing and 

entertainment. Next, part-time jobs offer valuable 

experience. Students who have them quickly learn 

the importance of being responsible, following 

directions, and working as members of a team. Some 

part-time jobs can also teach useful skills such as 

basic accounting or database management. Finally, 

having part-time jobs while going to school teaches 

students how to become efficient. Working students 

must learn to balance their schedules so that they 

are able to complete their academic assignments 

and keep up with the duties of their jobs. All in all, 

part-time employment has significant advantages for 

students.

PRACTICE 7: Editing a Paragraph for 
Consistency (page 89)

 Young people who are interested in fashion 

may want to consider working as a buyer for retail 

stores. Retail buyers work for department stores 

and large chain stores. They look for and choose the 

merchandise to sell in the store. Retail buyers often 

specialize in one type of merchandise, such as men’s 

casual clothing or women’s shoes. You choose the 

merchandise that you think will sell well in your 

stores and appeal to your customers. Buyers also 

travel to trade shows and fashion shows to look at 

merchandise. He or she will purchase products about 

six months before the merchandise appears in the 

stores. You need to be able to predict fashion trends, 

understand retail sales, and work cooperatively with 

managers in sales, advertising, and marketing. 

PRACTICE 8: Comparing Two 
Paragraphs for Coherence (page 92)

A Paragraph 2 is more coherent. It has transition 

signals to connect ideas. It also repeats key 

nouns and uses synonyms such as female-women 

and shoppers-customers.

B  Clothing store owners who understand the 

differences between male and female shoppers 

can use this knowledge to design their stores 

effectively. Female customers use their five 

senses when they shop. For example, women 

want to touch and feel fabrics and see themselves 

in clothes. Because of women’s shopping style, 

owners of women’s clothing stores place the 

latest fashions and clothes with luxury fabrics 

near the entrance. Furthermore, they put items 

near one another to allow women to visualize 

how several items will look together as an outfit. 

They also group clothes not by item type but 

by style—classic or casual, for instance. Most 

buyers
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men, on the other hand, go shopping out of 

necessity. They buy clothes only when they have 

to. Men get a pair of jeans because their old 

ones have worn out. They probably want to buy 

exactly the same type of jeans. Moreover, men 

prefer to buy at a store that has everything in its 

place. They like all shirts together over here and 

all pants together over there. This way, they can 

purchase what they need quickly and leave the 

store. You can see that men’s clothing stores are 

arranged very differently from women’s for good 

reason.

PRACTICE 9: Using Transition Signals 
for Similar Ideas (page 93)

 2. , and

 3. Similarly,

 4. also

PRACTICE 10: Using Transition 
Signals for Logical Division of Ideas 
and Examples (page 94)

 2. A second strategy

 3. For example,

 4. Then

 5. Finally,

 6. such as

PRACTICE 11: Using Various 
Transition Signals for Coherence 
(page 95)

 2. For example

 3. however

 4. Next

 5. so

 6. such as

 7. also

 8. Finally

 9. To sum up

PRACTICE 12: Correcting Run-ons and 
Comma Splices (page 97)

Answers will vary. Possible answers include:
X  3.  At many schools, students must pay high 

tuition fees. Textbooks cost a lot, too.

X  4.  Saving money is not easy. It takes careful 

planning.

X  5.  First, you make a budget, and then you 

follow it carefully.

X  7.  Last month, my credit card bills were 

high. I owed more than $700.

PRACTICE 13: Editing a Paragraph to 
Correct Run-ons and Comma Splices 
(page 98)

Answers will vary. Possible answers include:

 There are three main reasons why advertisers 

target young people. First of all, advertisers know 

that individuals in the 18–to–34 age group do a lot 

of consumer spending. When young people go to 

college and start to live on their own, for example, 

they have to buy many basics. For school, they need 

books, computer equipment, and other items. For the 

home, they need furniture, kitchen appliances, and 

dishes. of course they may also want a luxury item 

such as a television. A second reason to target young 

shoppers is that they tend to be more impressionable 

than older adults. therefore, they are easier to 

influence. Advertisers use young people’s concern 

about “the cool factor” to sell them products. they 

know that young adults often make purchases to keep 

up with the latest styles. Finally, advertisers focus 

on young consumers because 18-to-34-year-olds 

have a lifetime of buying ahead of them, advertisers 

want them to become loyal to a brand. If consumers 

buy a product and grow attached to it when they 

are young, they are likely to continue to buy it 

throughout their lifetimes. Building brand loyalty is 

an important advertising tool. it works for all kinds of 

products from small items like running shoes to large 

purchases such as cars. In short, young adults may 

not have a great deal of money, but advertisers work 

very hard to get them to buy their products now and 

in the future.

Practice 14: Using Near Synonyms to 
Avoid Repetition (page 99)

A young shoppers (A second reason to target young 

shoppers . . . )

young adults (. . . young adults often make 

purchases . . . )

young consumers (Finally, advertisers focus on 

young consumers . . . )

B Answers will vary.
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